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MEXAYHAPOAHAS OCEHHSAA BbICTABKA NMPOAYKTOB NMUTAHMA WORLDFOOD MOSCOW -

9TO MNJIOWAAKA A1 BCTPEYU NMPOU3BOAUTEEN C 3AKYMLVUKAMU CPA3Y U3 IBYX KAHAJIOB CEBbITA:
onToBOM U PO3HU4YHOU TOPIOBJIU U COEPbI OBLLLECTBEHHOIO MUTAHUA.

LUMPOKUE BO3MOXXHOCTH
WORLDFOOD MOSCOW

LUMPOKUE BO3MOXXHOCTHU MPAMBIE NMEPErOBOPbI C 3AKYTMLWKAMU
NPE3EHTALIMW NPOAYKLIMN 3AKYMOYHbIN LIEHTP MUP TOPTOBJIN -
LOErYCTALMOHHBIE 30HbI, MNPAMBIE MEPErOBOPHI

TEMATUYECKUE OHW, KYJIMHAPHbIE LLIOY, C 3AMHTEPECOBAHHbIMU B BALLEN
KOHKYPCBbI, CNEMbIE AETYCTALIUA NPOAYKLINN 3AKYMLLNKAMA

BO3MOXXHOCTb OLLEHUTb 3KCMOPTHbIN COBPEMEHHDIE PELLUEHUA

MOTEHLMAJ CBOEN NPOAYKLMU ANA MAKCUMAJIbHON 3@ ®EKTUBHOCTHU
BJIATOAPS LUIMPOKOW MEOr PAGUYECKON COOBLIECTBO WORLDFOOD CONNECT,
MNPEACTABJIEHHOCTU YYACTHUKOB NMPUIOXXEHUE )17 CEOPA KOHTAKTOB

(40+ CTPAH) U MOCETUTEJIEN (80+ CTPAH) HA BbICTABKE

WORLD-FOOD.RU



FEOrPA®UA NOCETUTENEN

m 68% m
15801 614 960) 5 500
TPAH MOCKBA U MO w

“ HALUA KOMMAHUA YHACTBYET B BbICTABKE YXXE
BTOPOM rofl. Mbl AKTUBHO NMPOZIAEM CBOIO NMPOAYKLIMIO
W HA MEXXAYHAPO/IHbIN PbIHOK. [IAHHAS BbICTABKA
BYAET HAM B 3TOM MOJIE3HA. 3[iECb BCEr1A NMPOX0OAAT
3HAKOMCTBA C KPYMHbIMWU KNIMEHTAMM, E0/bLUIMMU
CETSIMU, A TAK)KE HA 3TOM BbICTABKE Mbl BCTPEHAEMCA
C KIMEHTAMM U3 PETMOHOB, C KOTOPbIMU Mbl HE MOXXEM
BCTPETUTLCSH BbICTPO BHE BbICTABKU.

AnekcaHpapa CtapuwoBa,

CTapLunii AUBM3NOHANbHBIA MeHeaXep,
Fitness SHOCK

8 360
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CTPAH MUPA PETMOHOB POCCUM

COCTAB NOCETUTEJNEN
No COEPE AEATENBHOCTU
KOMIMAHUM

3 520

APYIOE

NMOCETUTEJIN BbICTABKU

20 900
95%

15 180

B/IUAIOT HA PELLEHUE O 3AKYINKAX
NPOAYKLUWW, NPEACTABJIEHHOW
HA BbICTABKE

MPULLIN HA BbICTABKY C LIEJIbIO

o MOVCKA MPOAYKLIYM U YCIYT
69% [N BUSHECA
1 1 4 4 0 MIAHAPYIOT OCYLLEECTBUTb
otk 3AKYTKM M0 UTOTAM .
52% BbICTABKM
8 1 40 CPE[JIV BbICTABOK CME)KHOW

TEMATMKM MOCELLAIOT TOJIbKO

37% WORLDFOOD MOSCOW .

OrMTOBASA TOPIroBnis
NPOAYKTAMU NMUTAHUA

3 960

nPOM3BOACTBO
NPOAYKTOB
MUTAHUA

CETEBAS U HECETEBAA
. PO3HWUYHASA TOProBsis

1540

HORECA

NMPEUMYLLECTBA
WORLDFOOD MOSCOW

KAYECTBEHHASI AYAUTOPUSA MOCETUTENEN

Cpeau noceTutenei KateropuitHble 3akyniukn

n pykosoguTenu ua: Burger King, Domino’s Pizza, Metro
Cash&Carry, Novikov Group, Ozon, Spar, White Rabbit Group,
X5 Retail Group, As6yka Bkyca, AwaH, bunna, Bkycsunn,
BkycHo 1 Touka, Mo6yc, [lenukatecka.py, [ukcy,
Komanpaop, KpacHoe&benoe, KyxHs Ha paioHe, JleHTa,
Marnut, MarHonus, Mupatopr, My-my, Huama, O'KEN,
MepekpecTok, MaTepouka, Tepemok, YTkoHoc, Papu, Xne6
HacyuwHbli, Lokonaanuua, Akutopus, Haexc JlaBka

u apyrue

ONTUMAJIbHbIA NMEPUOZ NMPOBEAEHUSA

MNocetutenu WorldFood Moscow 3auHTepecoBaHb!

B PaclUMpPEeHUn acCOPTUMEHTA B NPEAABEPUN HOBOTOAHUX
1 BECEHHUX NPa3AHMKOB, @ TaKXXe 3aKynKkax npoayKLuu
Karteropuu dpeu

YHUKAJIbHAA NMPEACTAB/IEHHOCTb KATEFOPUU
OBOLLEV U ®PYKTOB

Bnarogaps npoBeeHuto BbICTaBKU B Nepuoj céopa
YpOXXas, CBeXue 0BOLM N GPYKTbI NpeAcTaBeHbl
Ha BbicTaBke WorldFood Moscow B TakoMm o6beme
JKCK/IO3UBHO

BbICOKMI 3KCMOPTHbIV NMOTEHLWAN

Mo pesynbraTam BbICTABKM Y4aCTHUKN HAXOAAT
ANCTPUBLIOTOPOB 1 3aK/KO4AKOT AOrOBOPbI Ha IKCMOPT
CBOEil NPOoAYKLUM
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